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Copyright notice

Dear reader.

This document is made for you to ignite your own creativity. Please, be aware, that to share
this without author permission is strictly prohibited. The copyrights belong to the author
and the team. If you would like to use informations from these pages, it’s allowed only when
you use the name of the author or source links. If you have any questions about the rights of

sharing our content, do not hesitate to contact us.

We really appreciate your understanding!

Thank you



VWVelcome
my friend

Social Media hubh. It can feel a little less social and more like a
minefield these days.And yes, a lot of things over at Instagram have
changed, and now you need to figure out Tik Tok and whatever else,
when all you want to do is to make your stuff, post it, and for people

who like it to see it! M arian n e

To help with content confusion, | put together this little guide in
order to give you some ideas you can use as hooks and call to

Creativity Cheerleader

actions specifically as an artist or a creative in order to get your

work seen. | hope it helps!

hiyacreative.com O) @hiyacreative f facebook.com/groups/hiyacreatives


https://hiyacreative.com
https://instagram.com/hiyacreative
https://facebook.com/groups/hiyacreatives

20 hooks

Using a hook - a headline that grabs the viewers
attention - isn’t anything new.You've seen it in
advertising since advertising was a thing, and in
newspapers and magazines for even longer.

Now that social media tends to be the main media
we all consume, it’s hard to grab anyone’s attention
among the volume of content without an attention
grabbing headline - i.e. a hook.

I’'m sure you’ve seen and even tried many hooks, but
the problem is that if your hooks are not specific

to what you do AND interesting to your audience,
they’ll probably not get you far.

| created these hook examples to show you how
you can craft hooks that speak specifically to your
audience as an artist or a creative.




POV: you're

an artist
who...

HOOKS FOR BEHIND THE SCENES
FOOTAGE OF CREATIING

Ol

02

03

04

05

Guess how long this piece took me to
finish?

Watch me while | paint a [commission/my
favourite piece/new idea].

POV: you found the perfect present for
[that art lover in your life/your bestie/
someone difficult to buy for].

Create an art print with me from start to
finish.

Posting my art until... [| make x in sales/gain
x followers/finish a series of..]



POV: you're

an artist
who...

HOOKS FOR BEHIND THE SCENES
FOOTAGE OF CREATIING

06

07

08

09

10

Before and after [your old work vs your
new work].

Wich one is... [your favourite piece/best
colour treatment/etc].

30 second process [speeded up timelapse of
making a piece].

| can’t believe this happened! [new piece/
new sale/award/small success/etc]

POV: youre a [describe your life as an
artist]...



No-one will

tell you thas...

HOOKS FOR CREATING A
COMMUNITY AND EDUCATING

Ol

02

03

04

05

| bet no other artist evet told you this...

The biggest lesson I've learned in my career
as an artist.....

How | taught myself....

This one piece of advice changed how |
create my art...

This experience was [painful/bruised my
ego/...] but I'm grateful for it, because...



06 You've been doing [sharpening pencils/
stretching canvas/etc] wrong your entire life.

07 3 tips to achieve [a certain look/colour/etc].

No-one will

Busting 3 myths about creating art...

tell you this... U8

09 Do you feel like you're [stuck/
procrastinating/uninspired/etc]? Here’s an
easy fix...

HOOKS FOR CREATING A I O Here’s the reason why | [started an art
COMMUNITY AND EDUCATING business/dropped out out art school/etc]...




|0 CTAs

A CTA — or call to action — is a short phrase that
invites the viewer to take a specific action. This
could be engaging with the content, signing up to an
email list, or inviting to buy.

CTAs are crucial for getting viewers to move from
passive watching into actively engaging with your
content and even becoming paying customers

Don’t be afraid to tell your viewers exactly how you
want them to engage with your content!

| created these CTA examples to show you how you
can combine your hooks with calls to action that
speak specifically to your audience as an artist or a
creative.




20 CTAs for creatives

Click the link in my bio to get started!

Read the caption to find out how!

Share this post on your story.

Leave a like if you can relate.

Explore the gallery for more inspiration.

06 Discover the secret by subscribing.
07 Subscribe for behind-the-scenes access.
08 Leave a review on the website.

09 Join the waitlist for early bird pricing.

I O Tag a fellow creative.




| hope these hooks and CTAs
sparked your imagination

My mission is to help you have more time for creating. | feel strongly that the world
needs more creators, and if | can give you tools that make other aspects of running a
creative business easier, all the better! | really hope these ideas help pave way for you

to keep sharing your work with more ease.

SHARE YOUR
THOUGHTS IN THE
FACEBOOK GROUP


https://facebook.com/groups/hiyacreatives



https://www.hiyacreative.com/product/the-artistic-goals-ebook/
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CHAPTER 1 CHAPTER 5
THE ART OF GOAL SETTING DEVELOPING YOUR ARTISTIC P LR T AR IR R TR 5l

Why Set Artistic Goals Mastering your technigu
Satting Short-term and Long-term Goals Finding your style

The SMART Approach to Setting Goals Pushing Boundaries

3 ? /'(‘ /'(‘ 7 CHAPTER 2 CHAPTER 6
O u a ® DEFINING YOUR ARTISTIC VISION SHARING YOUR ART WITH THI

What Ins piresYou? Understanding The Power of
Finding Your Creative Voice Choosing the Right Platfc. ...
Avrticulating Your Artistic Vision Building Your Artistic Brand

THE ART OF GOAL SETTING

CHAPTER 3 CHAPTER 7

OVERCOMING CREATIVE BLOCKS SHOWING UP

We’'ll take deep dives into the power of setting MeOme e S
ARTICULATING YOUR ARTISTIC VISION s e

Once you've identified your sources of inspiration

artistic goals in all the important areas, from CHAPTER 4 CONCLUSION
developing your skills to overcoming creative
blocks and staying inspired. | also created a

workbook full of supporting material that you can R

fill in along the way and create your road map as il

and honed your creative voice, it's time to articulate
your artistic vision. Your artistic vision is a clear

statement of what you aim to convey through your
work, what you want your art to represent and the
emotions you hope to evoke in your audience.
CLARITY THROUGH SELF-AWARENESS

‘WWhat themes, emotions, or concepts consistendy

The Art of Prioritisation
Creating a Productive Daily Routine
Dealing with Procrastination

inspire you? Your artistic vision often arises from your
desp-seated passions and convictions.

elements that give your art a distinct identity. The your motivation will illuminate your artistic
= more consistent and unique your visual linguage, the vision,
an artlst clearer your artistic vision bacomes.
‘ ENGAGE WITH OTHERS
ARTICULATE YOUR MESSAGE Open a dilogue with your audience to
Defina the message you want your art to comey. i gain insights into how they intarpret your
THE SMART APPROACHTOSETTING  omvememmmiieen i oo
of beauty, or a deep exploration of Sons. Your art feedback on how effectively your vision is
Setting goals is not just about having a vague idea of what you want to achi can tell stories, both personal and universal and your being communicated Collaborating with other
making your aspirations concrete, achievable, and actionable. The SMART a artistic vision becomes a channel for your message. artists or experts in related fields can gain
powerful framework that transforms your artistic dreams into realistic goa fresh perspectives on your vision. Bxternal
EXPLORE SYMBOLS AND MOTIFS insights can help you refine your message and
Identify symbols, motfs, and recurring elements in its articulation,
A goal should be pracise and dear. Instear your work that represant your artstic vision. These
SPECIFIC to be 2 better painter’, make it specific: visual cues can serve as powerful communicators of ARTIST STATEMENT
my watercolour technigue to create mon your message and vision. Crafting a well-defined artist statement
Specific goals help you focus on 2 partiaul that encapsulates your artistic vision in
EMBRACE CONSISTENCY words will serve as a guide for both you and

Consistency in rwork is key to articulat r r audie ding clarity about your

'uisim?ul.rqﬂtig voice and st:'iu should har:w?r::m e PRI i i

in each piece, creating a unified body of work that
Measurable goak have clear criteria for st speaks to your vision. from an abstract idea into a concrete and
communicative force.

artistic purpose. It will transform your vision

MEASURABLE instead of saying ‘| want to do mora test
I will complete ten new photos by the en

you have a quantifisble target.

Your goals should be realistic and attinable While it's great

ACHIEVABLE to aim high, setting goals that are impossible to reach can be
discouraging. Consider your rescurces, time, and current skill
level when defining achievable goals.

Godls should align with your creative passions and contribute



https://www.hiyacreative.com/product/the-artistic-goals-ebook/

| hope these hooks and CTAs help you to keep sharing your art.

Do stay in touch over on Instagram and in my Facebook group!

%MM@/


https://instagram.com/hiyacreative
https://facebook.com/groups/hiyacreative



